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SYNOPSIS

The purpose of this study is to focus on the functions and the management subjects of local
governments’ “Antenna shops”, and to examine the role that those shops play.

The conclusions are as follows. (1) Antenna shops’ response to the expectation from
municipalities was clarified by grasping their establishment situation and activity contents. (2)
Antenna shop management related subjects were cleared up and classified, and each class’s
distinctions were studied. (3) The sales section of each class above was focused and their
management systems were examined in details.
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